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علاقاات العاماةتةثٌر  الإعالام الجدٌاد علاى ممارساة ال1134

عالام الجدٌاد، مساتوى اساتخدام القاائم بالاتصاال فاً العلاقاات العاماة للإ1134

المؤسسات الحكومٌة سلطنة عمان

 مقدمة فً الاعلام والاتصال1134

التطبٌقات الجدٌدة فً مجال العلاقات العامة2217

 المقابلات:

2221

22222232222

22222232222

22222232222

22222232222 
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 الملاحق:

 (: الاستبانة1ملحق رقم )
 

 

 

 

 

 

 

 

 

 استمارة تحكٌم

 

  عنوان  الدراسة

 

 (دور  الإعلام الجدٌد فً ممارسة العلاقات العامة فً تلفزٌون فلسطٌن)

 إعداد

حمد فرجأمحمد   

 

 إشراف

 دوٌكات اديد. هن
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 حضرة الدكتور/......................حفظه الله

 تحٌة طٌبة وبعد،،،،
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 وتقبلوا فائق الاحرام
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 محمد فرج
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 اعتمد الباحث على المنهج الوصفً 
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Abstract: 

This study examines the role of the new media in the practice of public relations in 

Palestine TV. Through this study, the researcher sought to identify the role of the new 

media in the practice of public relations and to identify the reality of the new media, as 

well as to identify the joint working mechanisms between the public relations and new 

media units. In Palestine TV, the researcher has formulated a main question and a set of 

sub-questions in order to answer the study problem. 

The study reached a set of results, the most important of which is that the nature of 

media work in the Public Authority for Radio and Television Corporation requires a 

separation in the work between the new media and public relations units, due to the 

specificity of the work of television as a media institution and the work is between the 

units of new media and public relations and all specialized departments in Palestine TV 

On the basis of integrative. 

Also, the job of public relations practitioners in Palestine TV is limited to coordination 

and networking with local and international institutions. 

The Public Relations Unit benefits from the unique role of the new media in Palestine 

TV in building and strengthening the reputation of the institution. 

The study recommends granting broader powers and activating the role of public 

relations with regard to protocols, coordination and networking between television and 

international institutions in order to build a positive image of the institution and to 

attract and train specialized cadres in the Public Relations Unit of Palestine TV. 

And work on a clear working mechanism between the units of public relations and the 

new media in Palestine TV. 
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Work on periodic training for public relations and new media employees to keep pace 

with technological development. 

Increasing coordination and interaction between the Public Relations and New Media 

Units and all jurisdiction departments in Palestine TV to maintain the integrity of the 

relationship between jurisdiction departments. 


