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Abstract 

 

This research paper sought to explore the situation of the published Arabic studies and 

researches in the field of public relations during the period (2019-2021), aiming at 

analysing the situation of Arabic studies and researches by monitoring, analysing and 

perceiving the research trends, theoretical approaches and methodology frameworks 

used in Arabic studies and researches in the field of public relations in the specialised 

Arabic public relations journals, namely Journal of Public Relations Research-Middle 

East and Scientific Journal of Public Relations And Advertising Research.  

The researcher used content analysis questionnaire containing a number of variables 

such as the used theory, the target audience, the methodologies followed in the 

published studies and researches in addition to the type of organisation studied by these 

researches. By using the systematic review, the researcher was able to collect (203) 

studies and researches in the field of public relations during the period (2019-2021). 

Results showed that 47.3% of Arabic researches and studies did not make use of any 

scientific theory. At the same time, the Arabic researches and studies used the 

quantitative methodology by 87.2% solely without using any other methodologies used 

in the field of public relations. Arabic researches and studies focused on the internal 

audience of the organisations and institutions that were covered in its topics by 60.1% 

of the total sample.  

Researches focusing on defining the organisation prevailed over public relations 

researches by 52.7% of the researches and studies. The mental image researches came 

in the second place by 30.5% while researches on motives came in the last place. 

Additionally the academic ranks with a PhD dominated with the highest percentage in 
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publishing Arabic studies and researches in the field of public relations at the Arab 

level.  

Arabic studies and researches that focused on public relations in governmental 

organisations came in the first place. The percentage of studies that addressed public 

relations was 42.4%, followed by 40.4% in nongovernmental organisations of the total 

researches and studies.  

The research paper recommended the need to pay attention to the theoretical 

development of Arabic studies and researches and the use of various methodologies in 

the Arabic studies in order to change the common stereotypes in the Arabic studies and 

researches in the field of public relations. This paper also recommended rebuilding 

research directions and focusing on the external audience as well as on the organisation, 

and choosing the most modern topics that are keeping pace with practical and economic 

developments that generally benefit the organisation.  

 


