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Abstract 

The study aimed at investigating the ability of the public relations in the Independent 

Commission for Human Rights to form an awareness-raising discourse on human rights 

through relying on publishing standards a/through social media platforms. Also, the 

study aimed at analyzing the publishing methodology used by the commission via 

Facebook, and identifying the type of issues that it highlights, through to the most 

interactive issues with regard to the page followers. 

The importance of this study, with the Independent Commission for Human Rights as a 

case, stems from its prominent role in presenting the media product on/about the 

institution in a modern way that meets the requirements and principles of digital public 

relations and the imposed data related to re-employing content through social media as 

it is the oldest institution in the field of human rights. 

The study falls into four chapters, beginning with the chapter of the methodological 

framework, through to the second chapter on the digital public relations and its 

development. This last chapter explores public relations axes, digital public relations, 

the difference between traditional public relations and digital public relations, the 

impact of digital public relations, digital public relations tools, precise targeting of 

digital public relations audiences, and digital public relations platforms including 

websites, social networks. In addition, the chapter explores how digital public relations 

work, and the mechanism of employing public relations for social networking sites. 

The third chapter reviews axes on the role of public relations in human rights 

institutions, beginning with the role of public relations in institutions, through to the role 

of public relations in forming the mental image, and the role of non-governmental 

human rights organizations in society, and up to the role of public relations in human 

rights organizations. 

The fourth chapter gives a closer look at the Independent Commission for Human 

Rights, and the media used by public relations in the commission to build its content 

through the social networking platform (Facebook).  Also, the light was shed on the 

mechanism through which the human rights organizations employ the theories of setting 

the agenda and the framework through the digital space, up to the definition of content 
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categories, and analysis of the content of The Independent Commission page on the 

Facebook platform, which is the mainstay of this study. 

The study concluded that the authority focuses on marketing itself as a sponsor of 

human rights through presenting its activities, events and meetings more than raising 

awareness. Hence, it appears that the authority still needs to employ the educational/ 

awareness-raising language and tools for building digital educational content through 

social media at a rate that takes into consideration the peak time. This is by employing 

interactive and engaging digital tools that include educating and raising the citizens’ 

awareness about their rights, and revealing human rights violations, rather than news 

reports and traditional language. 

 

 

 


