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Abstract 

The famous brand enjoys an important place in the commercial 

community، and that is because of  its importance and benefits accrue to 

the business community to evolve and progress، the brand is considered the 

most important industrial، commercial and intellectual property rights in 

the commercial sector، where the brand highlights the goods and services 

provided by dealers to the consumer sector، the brand plays an important 

role in providing the service to the consumer for choosing the product that 

has a high quality and dissemination throughout the world، and in order to 

identify the origin of the commodity، and because of its importance the 

brand was figured by international legislation and conventions in order to 

organize famous brand، and show its legal protection.  

 

The researcher divided this study into two chapters، the first chapter 

studied the nature of the brand and its concept and criteria needed by the 

brand to be famous، The second chapter dealt with the legal protection of 

the famous brand and the mechanism to prove it، where in this study the 

researcher illustrated the concept of the brand in general and then what is 

meant by the concept of the famous brand، the researcher clarified the 

importance and benefits as well as he demonstrated the standards that must 

be available in the brand، as he illustrated what is the protection imposed 

on the famous brand and the nature of this protection، the researcher also 



b 
 

illustrated the mechanism of famous brand exception of the principle of 

brands regionalism، in this study the researcher talked about the guarantees 

enjoyed by the owner of the famous brand to maintain his rights of 

ownership of the brand ، and he talked about the private protection of the 

famous brand. At the end of the study the researcher reached a set of 

findings and recommendations، including that the famous brand enjoys 

legal protection at the international and the local levels.  
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